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Buddhist Arts Learning Center ; one stop Educatinonal Innovation under

Strategy of Chiang Rai the City Of Art
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Search engines 9814 Google

Social Media 8814 Facebook, Instagram
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Marketing (eaulatiundifinie) Suniloutunsolil? uasunnsstuoeisls?

Online Marketing w30 n1snatneeulat dududrunilswes Digital Marketing
et nampaludnniainislumsieaineeulall

Online marketing (Msnaneaulatl) Avezls?

Online Marketing (eaulatl 1nifinia) w3 nsmarmeeulay! Ao 33n15uiwwes
Digital Marketing Ine Online Marketing 9zodedumasiinlunisdeaisiierfuaummse
USN15V0ILUTUALYLUT9gnA1 19U Social Media Website Content Marketing Email
Marketing Virtual Marketing aq‘diéf’i’l Online Marketing Judrumiwes Digital Marketing
Tuies Inefinsnaineeulatifeserdedumesiinlunseuiiunis du Digtal Marketing
uu%aﬂmmmaﬂmauﬂamu Srnart Phone Jugenanslunisidnds Digital Marketing Vil
Twulddne 139 Digital Marketing Hufianunsavilgnainmanswuusiefu sieriy Digital
Marketing Channel wag Online Marketing laun

SEM %30 Search Engine Marketing
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3.8) daRuniwuvadevdunvalatuanysal wasihluinudeyadiunguitnung
3.5) thifeyaiildanmsduntvalidsdnundiesed Ingldinadelunsiases
o (Content Analysis Technic)
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drounuuasuanuazilitenadAilifie i nyiaudeyadely
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formal interview) wag n1sdunivaluuuliidunienis (nformal interview) #iiunas
funninguinedieonn tnedtuneu fil
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asvassineliensmansidessedies@als” Buddhist Arts Learning Center ; one stop
Educatinonal Innovation under Strategy of Chiang Rai the City Of Art ”

3.3.2 M3aadoafeium g fiing

szogil 1 AazdIduldmuunisideeufjointg (Action Research) afu “ms
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Aanssuit 2 nshAuEAI8n133A workshop
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2) fvuninguszasduazveundoyavouaiesiion1side

3) ahaedeuaiedle wazthiaussiofmsinand S1uau 5 viu

4) msAndonyinTImAINTIHTILIN 15 AU tievinsdunwel uazdaunnnisel

e InSdnn, Aransuazfaluiinsidedenaunin, Nuiassi 2, (NFannamuas : ausunsn
SURY WOUA WUABTS, 2549), 1 279.
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n. LTIAMAIN
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1.1) Tudnwdsumadosiodmiunisdunuel Téun dpvhuuuduniul wigdn (n-
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Usganuauglideya evesygnuazueniwianie tevesyyinuarveniwsileiiay
Wndunwal
1.2) dunFeumsdunteal 1dun deuasaunuifiosiusamdeyalnenis duntval

FAdulsFududienstnmune funandiasdunwalfunguiie grandeufureionas s
wiouruty fAdeasdesdnuusndudniuildlumsdunivalilddoyadify wisuuas
Anu3sldeT eatiufinides WwTsuaymnvufinuaggUnsalanag Iinfeunousduiunis
dununl
1.3) dusndunisduniual Tiun lunsdunsalfisearaununads anuduneiud 1y
Funwal wdsinguszasdvasnsdunival eSursimguazuesygnliiades Tufinidedly
vuridunaual veeygaldndosiieguiitelddredelunsdunisal samaudsld v
foyarneg ftufindedl Edasiuliduaudy

2) madunangingay fAelavinsiereidenilundynveansly anualade
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V. WUHUANT

TunsviAenssuAeadu {3dulddniunsadiyafanssniendy “msiaunmud
nsisgusnnsAalsaieassanelignsmansidesseidiesdals (The City Of Art)” lagdl
nspUNsAdIeYn dnssanisuazianssy muildimunliveioluifanind 3.1

A5 3.1 LAnIYALEULIAINANTTURALINTIANTT
UNIIANIIHAIUAAYL W3Aa Mongol: The Auspiciousness Symbol
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UNssAN1HAUAAUL 1A Mongol: The Auspiciousness Symbol
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Tuinsgideyaludanmnin minmsduniuaidedn fdumeu duduns feil

1) doyaiildannisAnyienars 1938n15insesiienarsiilonn (Content Analysis
Techniques) Y tauaYayanILTENITNTTNU

2) Foyait ldarnnisduniwal (Interview) 19353 1A5 8 LuUg Utls (Analytic
induction) lneundayaunseuisamioudiuuneg 1 ussuuuaidaiunfanuvuieg
Feulosnnuduiusuazaiisdeasuanndeyasng q Asusuls Tagyilundoutunisiiu
sunudeya Milifiorldfnwuseidiusing 1 16Ends Welinmesivsaduloudalaidani
Foauftazaaluifivdoyalulssduing 4 weady Weneumammdneingussasdvosnis
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1) Wuuunslideyadaonans Tnstmaildasinauslugy nsfuteyaiiugiu
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AaUe” Buddhist Arts Learning Center ; one stop Educatinonal Innovation under Strategy
of Chiang Rai the City Of Art 19U nan [ JunnaUsyiReans danunagimusssy suwuy
maieadisr maladumsuinssumaieniiondeiuiivand wasundafeiunisd
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2) dunwaildedn (in-depth interview) AgAU“MsiimugudmsiSouinnsdaty
asassanelaynsmansifeaseiios@ads” Buddhist Arts Learning Center ; one stop
Educatinonal Innovation under Strategy of Chiang Rai the City Of Art” U sdun el

“Denzin, N. Sociology : Methodology; Research, (New York: Prince Hall, 1970), pp. 218-
230.
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